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With the clamour for convenience and support for
brands onthe rise, consumers, kiranastores, and
ent
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ome-boundconsumers |

are driving an overhaut

of the brand-retail
landscape, one that is likely to
deeply impact the entire pur-
chase ecosystem well beyond
the pandemic. Convenience,
support for local brands and a
new lifestyle are driving
change, rattling age-old supply
networks and forcing the tradi-
tional neighbourhood store—
the kirana or local all-in-one
grocery stop—to rethink oper-
ations and relationships, with
consumers and brands.

According to a report
released late last month by EY
(Sentiments of India - pulse of
the country, Kiranas; Humans
ina pandemic series), the post-
pandemic
between brands and con-
sumers will be mapped to a
hyper-local trail that will pivot
around a refurbished kirana
store. Pinakiranjan Mishra,
partner and national leader,
Consumer Products and Retail,
EY India said. “Hyper-localisa-
tion is here to stay for now and
retailers need to take cogni-
sance of its implications for
the future.”

The kirana stores are
already reflecting the times as
they tune in to a digital pay-
ment ecosystem and expand
their list of supplies, to meet
growing demand and the surge
in new customers. However the
big challenge they said is strik-
ingthe right partnerships (with
paymentapps and digital retail-
ers) at the right price.

The report said that there is

posiﬁvemW:mgxket researchers is what
adoption. ogyamong marks the emergence of a pow-

» FROM PAGE 1

relationship -

‘GOING DIGITAL
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kirana stores, with 40 per cent
respondents stating they want
to partner with online delivery
and supply platforms. Also the
empowered kirana store is
emerging as a big influencer in
customer choices and for
forging brand loyalties—at least
69 per cent kiranas in the
non-metros said they were able
to sell alternative brands to
their customers.

It is not just the kirana
stores that are influencing cus-
tomer choices, the reverse is
true too, which according to

erful homebody
According to a r
Nielsen, “As China
began to ease its locke
first noticed the dev
of a “homebody eco
driven by consume
to increasingly live,
entertain at home e
ing restrictions eas
then, we’ve seen evi
this trend spreading
markets, and it willli
tinue: to be the de
months to come.”
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